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TOURISM

City Culture Campaign – January 2006 Onwards

Carlisle has once again featured in Visit Britain’s City Culture campaign which is ‘packed with inspirational ideas for the must not miss cultural recommendations in 33 of England’s greatest cities’.
Part of our package (funded jointly by Cumbria Tourist Board and Carlisle City Council) involved a special competition with a ‘weekend in Carlisle’ prize featuring 5 diamond accommodation.  Over 11,000 users entered as a result of the homepage promotion/e-newsletter and 3,500 asked for a Carlisle Holiday Guide.  Visit Britain have advised that these figures are way above average.

Christmas 2006

The outline programme for ‘Carlisle the Christmas City 2006’ is currently being drawn up with negotiations underway to create additional activities:-

· A large quality Christmas market, which together with our outstanding lights and displays, will have the capacity to attract both coach operators providing day visits and those seeking overnight stays;

· a Grotto, which performs the dual role of a unique Christmas Tree exhibition and the traditional Father Christmas experience, which has been so well received in the Old Town Hall.

Late Night Shopping
A programme of action has been drawn up to initiate ‘late night shopping’ from 1st June onwards in order to stimulate Carlisle’s evening economy.  Shops will be encouraged to open until 7.00 p.m.on Thursdays with accompanying promotional activity and entertainment being undertaken.  Over 53 shops have already agreed to participate.

Easter Continental Market

Over 100,000 people visited the city centre whilst the Continental Market was operating.  These numbers, the publicity, together with complimentary comments received from the general public, emphasise once again the value of this event to the City, providing a popular attraction and a vibrant start to the Spring season.

Spring Marketing Campaign

The first quarter of the year has been ‘slow’ in terms of attracting visitor numbers and accommodation occupancy.  The situation in general across the region, with the same effect being felt nationally in the retailing sector.


2005
2006
+/- %

Visitors to Carlisle TIC (Jan-Mar)
35,517
31,162
-12

Visitors to Tullie House (Jan-Mar)
12,153
11,166
-8

City Centre Footfall (Jan-April 16)
2,864,112
2,861,927
-0.01

As can be seen above footfall to the city centre has remained extremely stable against a negative national trend.  A spring marketing campaign is currently being undertaken to generate further enquiries for our Carlisle Holiday Guide and events programme – 25,000 households (chosen from previous enquirers for Carlisle information, and a database of ‘typical’ Carlisle visitors) are being targeted with a promotional flyer.  This is taking place alongside our normal distribution of Promotional Literature to Tourist Information Centres nationwide.

Quality Parish Council Scheme – Irthington Parish Council

Irthington Parish Council has become the first parish council in Carlisle district to receive Quality Status. The council was awarded the status on 7th March.  Irthington join 5 other parish councils in the County who have been awarded the status Keswick (Allerdale), Lamplugh (Copeland), Ravenstonedale (Eden), Orton (Eden) and Arnside (South Lakeland)).  Nationally over 260 parish councils have received the status.

In order to achieve Quality Status Parish Councils must meet 7 national standards or tests which are designed to improve the capability of parish councils.  The standards cover 3 broad areas, communication and relationship with principal authorities, relationships with the electorate and internal management and competence.

Support for parish councils wishing to achieve Quality Status is available through CALC.  It is hoped that several more parishes in Carlisle district will achieve the status over the lifetime of the programme.

Longtown Market Town Initiative 

In February Longtown Market Town Initiative launched it’s two delegated business grant schemes aimed at busnesses new or exesting in the 12 parishes around Longtown. 

These are a substantial part of the £1million NWDA funded economic programme run by the Longtown and District Enterprise Trust, for which the City Council acts as the Accountable Body.

The two schemes, available throughout the MTI area, consist of a Business Expansion Grant, which can be used for up to 50% of project costs, to a maximum of £5,000, and a Marketing Grant, which can be used for up to 50% of marketing costs to a maximum of £1,000. 

By the end of March, 15 applications together totalling £45,000, had been successfully processed.  These will create 15 new jobs and 4,000 sq.ft. of business premises.  Help has typically being sought with the purchase of equipment or machinery and with the conversion of premises.

The two schemes will continue to run until the end of the programme in 2008.
Monthly Unemployment Briefing 

March 2006

The March 2006 jobless and claimant count figures were released by the Office for National Statistics today.  The claimant count was taken on 9th March 2006.

National Measures of Joblessness

These figures may be quoted by the national press but are not available for local areas and are provided for information only.  They should not be compared with those shown elsewhere in this report.

The jobless total for the UK (claimants and non claimants looking for work) rose by 30,000 in the 3 months to February 2005, giving a total of 1.56m.  The jobless rate is 5.1% nationally (these data are not produced at local level).  

The seasonally adjusted claimant count for the UK is 937,600, a rise of 12,600 from last month.  The rate is unchanged at 2.5% nationally (these data are not produced at local level).

The Claimant Count (not seasonally adjusted)

The number of people out of work and claiming benefit across the UK rose by 4,472 to 989,136.  The number of people out of work and claiming unemployment benefit in Cumbria fell by 104 to 6,263.  The male claimant count in Cumbria fell by 96 and the female claimant count fell by 8.  The number of claimants fell in all Local Authority Districts and in all Travel to Work Areas except Appleby and Carlisle where the count rose by 1 in each case.

Residence-Based Claimant Rate

The residence-based claimant count expresses the number of claimants in an area as a percentage of the working age population resident in that area.  

UK residence rate – was unchanged at 2.7%.

Cumbria residence rate – was unchanged at 2.1%, 0.6 below the UK rate.  

Cumbria male residence rate – was down 0.1 at 3.1%, 0.7 below the UK male rate.

Cumbria female residence rate – was unchanged at 0.1%, 0.4 below the UK female rate.

RESIDENCE-BASED CLAIMANT COUNT RATES

Table 1:
County/Region/Country

AREA
Male
Female
All Persons
All Persons





Monthly Chg


Number
Rate
Number
Rate
Number
Rate
Number
Rate

Cumbria
4,795
3.1
1,468
1.0
6,263
2.1
-104
0.0

North West
91,230
4.2
28,949
1.4
120,179
2.9
618
0.0

United Kingdom
734,076
3.8
255,060
1.4
989,136
2.7
4,472
0.0

Great Britain
712,238
3.8
248,249
1.4
960,487
2.7
4,793
0.0

Table 2:
Local Authority Districts & Travel to Work Areas

DISTRICT/TTWA
Male
Female
All Persons
All Persons





Monthly Chg

District
Number
Rate
Number
Rate
Number
Rate
Number
Rate

Allerdale
1,037
3.5
317
1.2
1,354
2.4
-45
-0.1

Barrow in Furness
1,035
4.7
290
1.4
1,325
3.2
-4
0.0

Carlisle
1,159
3.5
362
1.2
1,521
2.4
-1
0.0

Copeland
1,014
4.4
291
1.4
1,305
3.0
-4
0.0

Eden
170
1.0
56
0.4
226
0.7
-16
-0.1

South Lakeland
380
1.2
152
0.5
532
0.9
-34
-0.1

Travel to Work Area









Appleby
28
0.6
13
0.3
41
0.5
1
0.0

Barrow-in-Furness
1,183
4.1
347
1.3
1,530
2.7
-22
0.0

Carlisle
1,249
3.5
399
1.2
1,648
2.4
1
0.0

Kendal
182
1.0
74
0.5
256
0.7
-1
0.0

Keswick
26
0.8
14
0.5
40
0.7
-3
-0.1

Penrith
127
1.2
37
0.4
164
0.8
-13
-0.1

Whitehaven
990
4.5
281
1.5
1,271
3.1
-2
0.0

Windermere
45
0.8
20
0.4
65
0.6
-11
-0.1

Workington
949
4.1
278
1.3
1,227
2.8
-46
-0.1

Lancaster and Morecambe
1,416
3.1
476
1.1
1,892
2.1
-37
0.0

Table 3:
Parliamentary Constituencies

CONSTITUENCY
Male
Female
All Persons
All Persons





Monthly Chg


Number
Rate
Number
Rate
Number
Rate
Number
Rate

Barrow & Furness
1,159
4.2
338
1.4
1,497
2.9
-17
0.0

Carlisle
1,025
4.3
312
1.4
1,337
2.9
-8
0.0

Copeland
1,014
4.5
291
1.5
1,305
3.1
-4
0.0

Penrith & The Border
382
1.4
136
0.6
518
1.0
-4
0.0

Westmorland & Lonsdale
256
1.0
104
0.4
360
0.7
-21
0.0

Workington
959
3.7
287
1.2
1,246
2.5
-50
-0.1

For definitions of areas or for further information, please contact
Ginny Murphy, Research Manager, Cumbria Inward Investment Agency

Tel: 01768 895350                  E-mail: ginnym@investincumbria.co.uk
Copies of previous releases, together with other labour market and economic data, can be found on the following website: http://www.cumbria.gov.uk/factsandfigures/
WARD
Male
Female
All Persons
All Persons





~Monthly Change

CARLISLE
Number
Rate
Number
Rate
Number
Rate
Number
Rate

Belah
32
1.7
14
0.8
46
1.3
4
0.1

Belle Vue
86
5.0
34
2.0
120
3.5
-6
-0.2

Botcherby
102
5.9
45
2.5
147
4.1
-7
-0.2

Brampton
36
2.8
12
1.0
48
2.0
-3
-0.1

Burgh
14
2.2
2
0.4
16
1.3
0
0.0

Castle
148
7.2
24
1.4
172
4.6
-3
-0.1

Currock
90
4.8
36
2.0
126
3.5
-10
-0.3

Dalston
24
1.5
10
0.7
34
1.1
2
0.1

Denton Holme
84
4.4
27
1.4
111
2.9
1
0.0

Great Corby and Geltsdale
3
0.5
8
1.3
11
0.9
2
0.2

Harraby
94
5.4
19
1.2
113
3.4
10
0.3

Hayton
9
1.4
2
0.3
11
0.9
0
0.0

Irthing
11
1.6
1
0.2
12
1.0
-4
-0.3

Longtown & Rockcliffe
22
1.7
10
0.9
32
1.3
-3
-0.1

Lyne
9
1.4
5
0.9
14
1.2
-2
-0.2

Morton
98
6.1
21
1.4
119
3.9
3
0.1

St Aidans
82
4.2
26
1.4
108
2.9
2
0.1

Stanwix Rural
25
2.0
7
0.6
32
1.3
7
0.3

Stanwix Urban
27
1.6
9
0.6
36
1.1
9
0.3

Upperby
114
7.3
34
2.2
148
4.8
-13
-0.4

Wetheral
18
1.5
3
0.3
21
0.9
8
0.3

Yewdale
32
1.6
13
0.7
45
1.2
2
0.1
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