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Purpose / Summary: 

 

A request has been received by an advertising company and a licensed Operator to 

amend the Councils advertising consolidated guidelines for Interior advertising within 

licensed vehicles. 

 

Recommendations: 

 

To reach a decision from the options available without compromising the public’s safety, 

comfort and privacy when being conveyed. 

 

 

 

 

Tracking 

Executive:  

Overview and Scrutiny:  

Council:  

  



 
 
 

 

 

To the Chairman and Members of the Regulatory Panel on 3rd September 2014 

 

CURRENT SITUATION 

 

The Consolidated Guidelines in respect of advertising on Hackney Carriage and Private 

Hire vehicles were brought into force in November 2000 and have been amended on a 

number of occasions since.                                                                   (APPENDIX A)                           

Advertising within a vehicle is limited to being placed in ‘London Style black cabs’ on the 

base of the two lift up seats. 

Advertising is not permitted on any other interior surface in any other vehicle. 

 

Audio systems are not approved for the purpose of advertising, only scheduled public 

radio broadcasts and CD’s etc are allowed to be transmitted to the passenger 

compartment but must be of a standard acceptable to the Broadcasting Standard Council 

and the radio Authority for broadcasting to all age groups, (i.e. It must not contain sexually 

explicit lyrics, profanities or any other language or sounds likely to cause offence). 

 

When this decision was taken in 2000 members felt that fare paying passengers pay a 

premium rate to be conveyed, and, as a captive audience, being subjected to excessive or 

intrusive advertising is not considered either necessary or appropriate to the service being 

offered and any proposals to introduce new advertising concepts would be viewed against 

this policy principle. 

 

‘CAB ADS’ FROM LIQUID DESIGN PROPOSAL 

 

On 28th July 2014 a letter was received from Liquid design, a Carlisle based Company.  

                                                                                                                   (APPENDIX B)  

The advertising concept they wish to offer to fare paying passengers travelling in the rear 

of vehicles is via small headrest screens.  

The headrest unit will offer visual advertising with no audio. It is tamper proof and has no 

functions or buttons to distract the passenger.  

The screens can be used for marketing purposes, event promotion and special offers with 

slideshows of between 5-10 second adverts. This advertising will be primarily offered to 

small local businesses as the costs are low for such high coverage. 

 It is also hoped to encourage visitors to the city to engage with local businesses during 

their stay in Carlisle.  

Also, along the bottom of the screens is a text overlay which displays a live news feed. 

This is done using 3G network connection, which also allows Liquid Design to update 

adverts remotely, causing no disruption to the taxi business. 



 
 
 

 

 

 

Installation is quick and simple as the existing headrest is replaced with a new unit that 

houses the screen. 

A maximum of 2 screens per vehicle is proposed, situated within the front seat headrests 

of saloon vehicles, although this could be extended to three row people carrier type 

vehicles if required. 

In partnership with Radio Taxis, it is proposed to install these headrests into Hackney and 

Private Hire saloons for a trial period. 

 

A letter to support this application from Radio Taxis is found as (APPENDIX C) 

 

 

OFFICERS COMMENTS 

 

1.1 Members are invited to view a demonstration of a headrest screen in a Radio Taxi 

vehicle prior to Committee at 1.45pm outside the Civic Centre. 

 

1.2 It has been noted that the headrests CAN be switched off manually by the driver should 

a passenger request it. Particularly on a long journey, where this may be the case, or if 

the passenger does not want the distraction. 

 

1.3 Should the committee approve the use of these screens, Radio Taxis propose to trail 

the monitors. 

 

1.4 Should the members consider granting this application,  the Consolidated Guidelines 

would need amended to include what is agreed at Committee today, for example: 

 

 ‘3.3  Visual screen advertising (non- audio) 

     Monitors fitted to headrests for the purpose of non-audio advertising are  

permitted in order to run a slideshow of adverts.  

   Text overlay is allowed for local and national news feed.  

   Drivers must ask a fare paying passenger if they wish the monitor to be                  

    switched off for journeys of a considerable length in distance or time, where the 

    passenger may tire of the advertising loop. 

 

 

 

 

 



 
 
 

 

2. OPTIONS 

 

2.1 Make no changes to the Council’s consolidated guidelines for advertising in Hackney 

 Carriages and Private Hire vehicles. 

2.2 Allow the proposal to include Visual screen (non-audio) equipment fitted into headrests  

      and amend the guidelines.                  

2.3 Allow the proposal to include Visual screen (non-audio) equipment fitted into headrests   

      for a trial period. 

 

 

 

 

 

 

Appendix 

 

 

 

 

 

A - Consolidated Guidelines 

B – Letter from Liquid Design 

C – Letter from Radio Taxis 

  

 

Note: in compliance with section 100d of the Local Government (Access to 

Information) Act 1985 the report has been prepared in part from the following 

papers: 

 

•  None 

 

Contact Officer: Mrs S Stashkiw Ext:  7029 
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